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Co-operatives.  Financed by Provincial Operational 
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1995 - 1997 The greenways project.  Financed by EU 
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1994 - 1996 Management - Marketing, Financed by TEMPUS. 

1994 - 1995 Export Marketing Strategies for Food products  

Financed by Leader I.  

1991 - 1995 Strengthening endogenous development patterns. 

Financed by EC DG VI. 

 


